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1 List of references 

Number Full reference 

1 Project website: 
http://www.i-locate.eu/  

2 
Project YouTube channel: 
https://www.youtube.com/channel/UCFaYoRUwrRQNBwUIWqfUjYg 

3 
LinkedIn project group: 
http://www.linkedin.com/groups?gid=7434810&trk=my_groups-b-grp-v  

4 
i-locate deliverable D6.2 – First version of the website and web 2.0 channels:  
http://www.i-locate.eu/public-deliverables 
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2 Table of Acronyms  

Acronym Description 

ISP Internet Service Provider 

CMS Content Management System 

ERP Enterprise Resource Planning 

HTML5 HyperText Markup Language; HTML5 is the latest standard for HTML 

PDF/A Portable Document Format; PDF/A is an ISO-standardized version 
specialized for the digital preservation of electronic documents. 

SEO Search Engine Optimisation 

W3C  World Wide Web Consortium 
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3 Executive Abstract 
The i-locate website (http://www.i-locate.eu/) provides the main online access point to the project 
and it will continue to be the public project showcase to external institutions beyond the end of the 
project. The website has been used as a prime public dissemination tool, making available the 
content derived from the development activities, and it  also provides access to other informative 
material such as presentations, publications and demonstrations.  
The website has been engineered to provide updated news on the progress of work packages and 
tasks. The site also provides a link to a collaborative work environment (an open-source enterprise 
resource planning software accessible only to the beneficiaries) where members of the consortium 
are able to share information, documents and –in general terms- the knowledge concerning the 
project to maximize the synergies between different partners in the implementation of the various 
work packages.  
The site is also the point of access to dissemination material and demos for the applications and 
services developed throughout the project, as well as the entry point of the project’s scientific 
publications and related resources. 
This document describes how the website is organized, its technology, functionality, and 
maintenance procedures. The document is an update of the D6.2 “First version of the website and 
web 2.0 channels”, due to the first project month: this version  takes into account its evolution 
throughout the project lifecycle. Information on website and web 2.0 channels utilization by the 
users is also provided. 
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5 i-locate public website 
The website is hosted on a server located at the premises of the Italian ISP Aruba and its domain, 
www.i-locate.eu, has been officially registered by Trilogis. 
All the online resources are deployed using free and Open Source software. In particular, the i-
locate website has been designed, structured and developed using the “Wordpress1” Content 
Management System (CMS). For the integrated Restricted Area of the project, a documents 
management system has been set up based on the software OpenERP2 the open-source 
Enterprise Resource Planning (ERP) software. 
The description of the functions available through the OpenERP portal are beyond the scope of 
this document and can be found within the deliverable D.7.1 – Project Charter.  
 
 

 
                                                
1 For more information refer to: http://wordpress.org/  

2 For more information refer to: https://www.openerp.com/  



 
 
 
  

i-locate - Indoor/outdoor LOCation and Asset management Through open 
gEodata (GA 621040) 

 

 
File: D6.3 - Final version of the website and web 
2.0 channels.docx 

D6.3 

Page: 8 di 15 
 

Final version of the website and web 
2.0 channels 

 

Figure 1: the i-locate website homepage. 

 
 
 
The i-locate website run along the project and will be kept operational/running even after the 
project contractual period for at least three years after its termination. 
The project website is designed for awareness and dissemination purposes. It represents an 
important persistent and continuing resource for the interested parties (stakeholders, scientific 
community, simple users, and developers).  
The site has been updated to provide project overviews and highlights, as well as in-depth analysis 
whenever appropriate. The website contains up-to-date information on intermediate project results, 
and the dissemination material, such as the project fact sheet and all the issues of the project 
newsletter. 
In addition all public deliverables have been made available through the website from a dedicated 
section.  
It is worth noting that the project web site, as our main communication channel, describes the 
goals of the project in a simple jargon free language. The administrative structure of the project 
(deliverables, work packages, etc.) will not be the first impression of the project itself.  
Project members have been asked to promote the project website via banners or links on other 
related websites (project and company websites etc.). 
 

5.1 Functionality and usabiity 
To affect the visibility of the website in the search engines, the project has been optimized using 
basic SEO (Search Engine Optimisation) techniques.  
The navigation system is intuitive allowing the visitor to quickly navigate the site starting from any 
page. See figure below. 
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Figure 2: website navigation menu. 

 
The website complies with the current W3C standards, including HTML5, and is optimised for 
different browsers, including use from mobile devices (smartphones and tablets).  
The project website is 100% responsive providing an optimal viewing experience (easy reading 
and navigation with a minimum of resizing, panning, and scrolling) across a wide range of devices 
(from desktop computer monitors to mobile phones).  
Web Analytics & Reporting are also available in order to allow tracking of key indicators. In fact, the 
site has been continuously monitored and different types of reports can be extracted to analyse 
users’ interaction. Such reports are extremely useful to understand exactly how people are using 
the portal, and to identify aspects that can be improved. 
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Figure 3: example of the homepage of the website rendered on tablet (left) and on a 

smartphone (right). 

 

5.2 Style and layout 
With regard to the web site design, the current layout delivers a comprehensive structure, yet 
easily accessible. Each page on the site features our project logo. A defined colour palette, based 
on the three colours of the logo, has been always used to create a consistent corporate image. 
 
 

5.3 Web site sections 
The web site currently contains the following specific information: 

• Home page: with overall information on the project, news and focused on the available and 
most relevant resources; 

• Project overview: where in-depth description of the various aims and outputs is provided; 
in particular, the following sub-sections are available: Fact sheet, Objectives, Advisory 
board, Ethical board and Liaisons; 

• Pilot section: the Pilots developed in the project have a special relevance in the website. A 
dedicated section provides information about the context and aim of each of them; 
Publications: A section with documents of public consultation, including reports and 
publications as well as synthesis reports drawn from selected material; 
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• Training: This section allows web site users to access to the publicly available  repository  
of  a   training  material, including  text,  videos,  images  and  other training material that 
will focus on a number of topics of relevance for i-locate; 

• News: News of interest for the partnership, related to the project domain of activities (i.e. 
events, publications, etc.); the project web site contain an RSS-enabled news/blog section; 

• Events: details of the events planned by the various partners (e.g. user group meetings, 
conferences and public workshops, etc.) as well as the updated agenda of the events 
(international congresses, meetings, workshops, etc.) in which the project activities and 
results will be presented by the partners will be available in this section, in which material 
(proceedings, contact details, videos and screen casts, etc.) will be also available; 

• Consortium: List of partners working in the project, with short description, role in the 
project and link to the partners’ web site;  

• A contact section with all contact details of key people. 
• The link to access the project Restricted Area is also available. 

 
The project's web site makes available all its public deliverables in a specific “publications and 
media” section. The resources will be published in a non-proprietary format (i.e. PDF/A for textual 
documents) and with a CC Attribution Share Alike license. 
In addition, the project's web site prominently indicates a link to the repositories of Software 
produced in the project and, whenever possible, download statistics. The repository will be 
identified in the following months during the operational activities. 
All technical components published have been extensively documented by means of textual 
documents and screen casts of professional quality illustrating how to download, install and 
operate the components in question. Documentation manuals and screen casts have been 
specifically identified as project deliverables and prominently published on the project web site. 
Specific publications for use by the general public have been produced to maximize awareness of 
the project. In particular, a brochure (leaflet) is available to support the awareness and promotion 
of the i-locate project, its vision and concept. 
Additionally, a newsletter has been published electronically every six months for public access 
through the i-locate website. The newsletter issues highlighted the progress of i-locate, providing 
insight into the research, development, innovation and application activities.  
 
 

5.4 Web site strategy 
The website is the primary tool for the i-locate dissemination and awareness strategy. This has 
resulted in the actions: 

• Include the i-locate project web site address to all literature and project publications. 
• Announcing major changes to the site in the site news and communications and 

highlighting additions or new resources on the i-locate website in newsletters. 
• Placing i-locate website address in any publication related to partner organisation’s work for 

the project. 

To keep visitors coming back to the i-locate website, it has been essential to: 
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• Keep the site up to date (updating the website at least once a month); 
• Make sure that all partners were using the website to communicate and share the relevant 

documentation; 
• Offering place on the website for announcements, upcoming events, links, etc. so that a 

visitor can immediately see what's new. 

The present plan, that will be adopted also beyond the end of the project, is intended to address 
the following issues and statements to be considered in the design and maintenance of the web 
site:  

• Responsibility for the implementation and maintenance of the web site: GISIG is 
responsible for the design and maintenance of the web site along all the project duration.   

• Procedures and the frequency of the web site update: the web site is continuously 
updated by GISIG and TRILOGIS with project news and information provided by the 
partners. The i-locate partners are invited to contact TRILOGIS to signal possible 
inaccuracies, bad functioning, out of date information and so on.   

• General agreement on its structure and on the information intended to be published: the 
web site is implemented with the support of all project partners, asked to provide their own 
contributions, in particular to the parts concerning the Consortium presentations, 
proceedings of workshops and the events of interest for the network. 

• Consistency with the audience of the project, intended as the health sector 
stakeholders, municipal and territorial authorities, citizens and University students and 
researchers. Information must be provided and published in order to be understandable by 
the wide public without loss in their contents.  
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6 Social Networking 
The project website features links to active social network channels to widely promoting the project 
in different communities and attracting participation of stakeholders.   
Social networking channels: 

• A YouTube for videos (promos, recording of events) available at 
https://www.youtube.com/channel/UCFaYoRUwrRQNBwUIWqfUjYg  

• A LinkedIn channel for sharing of project-related activities, results and other information of 
relevance towards the open community of experts. The group is publicly available at 
http://www.linkedin.com/groups?gid=7434810&trk=my_groups-b-grp-v  

• In addition, the project can benefit from Twitter, Facebook and Google+ accounts. 

 

 
Figure 4: LinkedIn i-locate Group. 

 
 
These channels have been continuously updated to gather a significant community of followers. 
Although the number of members is still reduced, new posts, tweets and discussions will be 
published on a regular basis and mass invitations to join these groups will be sent. 
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The interest risen by the project has been assessed through logging of the statistics provided by 
LinkedIn which has been done by TRILOGIS at monthly frequency. It is possible to appreciate how 
the group has already more than 330 followers, as visible from the following images.  
 
Our YouTube channel is foreseen to the major dissemination tool in the coming months. The 
channel already features the i-locate promo video as well as the video from the first workshop 
which took place during the first month. Together with SlideShare, they represent the key tools for 
content marketing. 
 

 
Figure 5: the YouTube channel of the project. 
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Figure 6: the video of the first public event, available from the YouTube project channel. 

 
Our partners are also promoting the project through their websites, different Communities and 
Networks, social profiles and mailing lists.  

 


